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EDITO

The mid-year has come and we have an outstanding

lady Khun Pink Chayapa Chutrakul as our honorable
cover model, with a very interesting interview that is so
inspiring.

The content of this issue indicates the best lifestyles in
the areas that fit with Numéro Thailand audiences. The
COMO Metropolitan Bangkok, COMO Point Yamu Phuket,
the COMO Cuisine Bangkok and COMO Shambhala bring
happiness to all of us everywhere, While Anantara Siam
Bangkok has been the inspiring place with the new touch
of the new mood and tone,

The fashion and beauty area, and the architecture are
very outstanding in this issue, with the architect in
Berlin, Ornruja Fame Boonyasit helps create the Style
Pages and the Serpentine in the Architecture column.

Please enjoy our work so much indeed.
Love.
Amornsiri Boonyasit

Publisher and Editor-in-Chief
Numéro Thailand
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Beauty

Marvelous

By Numéro Thailand
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English text

Sacred Numéro
Khun Chayapa Chutrakul
Magnifique

Numéro Thailand had the opportunity to speak with
Khun Chayapa Chutrakul, the visionary behind The
Bureau of Wonders, a company that has played a pivotal
role in the success of numerous leading brands.
In this exclusive interview, she reflects on her professional
journey, the philosophy that shaped her business,
and the person beyond the title of entrepreneur.
She also shares her perspectives on creativity,
leadership, and building a business with long-term,
sustainable growth.

By Kanyada Thongboran Photo Punsiri Siriwetchapun

Numeéro Thailand : Could you tell us about your educational background and what you are currently
working on?

Khun Chayapa Chutrakul : Master of Applied Analytics — Columbia University.

Past Work: 2x4 (New York), McCannn World Group (Bangkok), Siam Piwat Group (Bangkok), True Corporations
(Bangkok).

Current: Founder & Executive Director of Bureau of Wonders Company Limited.

When you founded The Bureau of Wonders, you stepped into the role of building your own business, one
dedicated to helping brands grow and succeed. What do you think has been the key to earning the trust of
your clients and attracting such a remarkable portfolio of leading brands? Could you share the principles
or approach behind your success?

| don't believe there is a secret formula. What has earned us trust is a combination of professionalism, hard work,
and most importantly a genuine partnership with our clients. We never see ourselves as simply a service provider.
We take the time to understand each brand’s ambition and work alongside its team as though that ambition were
our own. Consistency, accountability, and the ability to deliver to the highest standard are what turn a single project
into a long-term relationship.

Many people know Khun Chayapa as a business leader, but fewer know who you are beyond work. If you
stripped away every title, what do you think best defines who you are and why?

Much of my identity has admittedly been shaped by work. But when all the titles are removed, | would describe
myself as a “perfect imperfectionist” , someone who sets high standards for herself while also embracing the beauty
of what is imperfect, unpredictable, and deeply human. | approach life as a series of bold experiments, and | believe
in experiencing its full spectrum: the good, the difficult, and every shade of grey in between. That curiosity and
willingness to keep evolving are probably the truest parts of who | am.
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